	Blow PR, London Fashion Week Party

Optional 

	Blow PR’s Party to celebrate the start of London Fashion Week. (This is optional, but a great opportunity to network with other designers / influential members of the press / industry).


	Thursday, 13 September 2012

	09.30-13.00: Welcome meeting and presentations from all YCEs

Fashion and Design participants

	

	14.30-17.30: Business Session with Sally Denton
Fashion and Design participants

	An overview of some of the key themes and issues for international creative entrepreneurs and how to overcome these through the latest industry trends and business practices, plus an introductory guide to the Design Awards schedule and how to get the most out of the programme of events and networking opportunities.  

Sally Denton, Managing Director, The Trend Boutique
With 15 years experience in the industry, Sally’s expertise focuses around trends, online publishing, business support and education having assisted thousands of businesses and students to develop their full potential. 


In previous roles, Sally was instrumental in the setting up and the delivery of one of the UK’s leading support agencies for the fashion and textile industry – The Designer Forum, which supported over 1,500 UK businesses ranging from new start-ups to multinational retailers such as Claire’s, Tesco, Firetrap, Asda, My-Wardrobe.com. During her time there she ran 22 UK and European funded projects, delivered countless training courses and programmes of support, ran an incubator and trends resource and had several ministerial and royal visits in recognition of her work.

She then went on to act as UK Agent for Carlin International trend forecasting agency where she was responsible for the UK operation covering all sales, business development, and presenting the trends to clients in briefings and at major UK and International fairs, key clients included, John Lewis, Nokia, Filofax, Arcadia Group, Amtico, Proctor and Gamble to name but a few.

Sally is currently Managing Director of The Trend Boutique where she provides an international online trends site and resource, a series of large scale conferences, widespread lecturing and course development, as well as a consultancy service to industry, with recent commissions that include trend forecasting for an international publication and presentations on behalf of the British Council as part of Colombo Fashion Week, Sri Lanka.

She is a trainer on the YCE Design and Fashion award programme.

More information: www.thetrendboutique.co.uk
W: www.britishcouncil.org 



	Free evening/optional activities TBC

	

	Friday, 14 September 2012

	10.00-18.00: Networking and business development in the global context 

Fashion and Design participants

	Speaker biographies:

Chris Sanderson, Strategy and Insight Director, Future Laboratory
Christopher Sanderson is co-founder of The Future Laboratory, where he is responsible for delivering the company's extensive global roster of conferences, media events and in-house briefings. Clients include Louis Vuitton, Design Hotels, the Ministry for Tourism, Australia, and Women's Wear Daily's CEO Summits.

He also sits on Heimtextil's Trend Table, one of the world's principal panels for forecasting key trends in the global textile industry. Chris has a monthly column in UK luxury bible The Luxury Briefing, and was previously contributing style editor at British Esquire. Before co-founding The Future Laboratory, he was UK communications director for surfwear brand Quiksilver, and a lecturer in visual communication at the University of the Arts in London. He has also served on the advisory panel for the British Council's Creative Industries Unit and he is the presenter of Channel Four's latest trends and technology show, Home of the Future.

More information: http://www.thefuturelaboratory.com
Marcus Fairs, editor-in-chief, Dezeen

A furniture design graduate, Marcus began his journalism career writing for publications including Blueprint, The Guardian, The Independent on Sunday and Conde Nast Traveller. He launched icon, the international architecture and design magazine, in 2003, and edited the publication until November 2006.

Under Marcus, the magazine rapidly established itself as one of the world’s most influential and respected design journals, winning a string of awards including Launch of the Year and Designer of the Year in 2003 and Monthly Magazine of the Year in 2005 and 2006. Marcus himself has won numerous awards, including Journalist of the Year (2002) and Architectural Journalist of the Year (2004). He won a BSME award for Best Brand-Building Initiative in 2005.

He also regularly appears on radio and TV, writing and presenting a documentary about French designer Philippe Starck for the BBC in 2003 and appearing in the major BBC series Home in 2006. An accomplished public speaker, Marcus has spoken at conferences in London, Tokyo, New York, Stockholm and Cape Town, among others. Marcus lives and works in London.

Dezeen was started as a simple blog in 2006 by Marcus Fairs, author of Twenty-First Century Design (published October 2006 and republished in June 2009) and Green Design (published March 2009) and former founding editor of icon magazine.

In 2007 he was joined by Rupinder Bhogal and together they set up Dezeen Limited, which they now run as co-directors. They launched the recruitment site Dezeenjobs in 2008, followed by Dezeen Watch Store in 2010.

Tracy Doree, Managing Director & VP Merchandising, Fab UK

Nicolas Roope, Founder, Hulger/Plumen

Since graduating as a sculptor in 1994 Nicolas has practiced away from the fine arts and yet has always drawn on its' teachings and perspectives, whether touring the world with Antirom's RGB experimental music performance, conceiving oversized retro phones and designer energy saving light bulbs or creating new brands and behaviours for leading global businesses.
Nicolas does not respect a linear view of the world and instead chooses to force a blurring of boundaries between art and design and between creativity, technology and business.
Nicolas' intimate knowledge of internet mechanics and digital culture provide his various enterprises with a unique approach to developing products and brands, one that allows a fresh negotiation between ideas, integrity and markets. The possibilities that exist through this liberation remain his core interest and strength as practitioner and commentator. 

More information: http://www.hulger.com/  http://plumen.com/  http://www.pokelondon.com/
Future Laboratory

Established in 2001, The Future Laboratory is a trend forecasting, bespoke research andbrand innovation consultancy. Working across 14 sectors worldwide, we deliver market and consumer insight to a client list that includes Louis Vuitton, Sony, American Express, Marks & Spencer, General Motors, British Gas, O2, Pernod Ricard, HSBC and The Body Shop, alongside leading agencies including Edelman, Golin Harris and Consolidated PR.

They look at the niche, the different and the diverse to help clients know what is new and next in consumer thinking.

W: http://www.thefuturelaboratory.com


	18.00-20.00 Social Design Talks (optional): Prototyping social enterprise Care 4 Care

	How do you prototype something that involves changing behaviours and culture and   relies on volunteers? Social entrepreneurs from the Young Foundation will share how they’ve been designing Care 4 Care, a new timebanking platform to support care for older people in their homes. Co-organised by the V&A, Policy Connect and the University of Brighton.


	18.30-20.30: Networking event (optional) V&A Connects with Pearlfisher

	Join Pearlfisher as they present a behind the scenes glimpse into their approach, work and culture, exploring how designing for brands has changed over the last 20 years and where it might go in the next 20.

Pearlfisher has built a name for itself as one of the world's leading brand and packaging design agencies. Their portfolio of brands includes Innocent drinks, Green & Black's, Absolut Vodka and Waitrose.


	Saturday, 15 September 2012

	Innovative approaches to retail in London’s East End

Separate recommendations for Fashion and Design participants

	Self-guided tour exploring innovative approaches to retail in London’s East End / West End.

Opportunity to explore the busy creative hub and retail spaces based around London’s Shoreditch, Spitalfields (including the Designer Makers Market) and the Hoxton / Dalston area. YCEs will be provided with a guide to the area / contact details plus have the opportunity to speak to designers / store owners throughout the day. 

YCEs will also be given details of other innovative / iconic stores in the West End for comparative shopping analysis / trend research i.e. Dover Street Market, Selfridges, 

	Sunday, 16 September 2012

	London Fashion Week/London Design Festival

Separate programmes for Fashion and Design participants

	Design YCEs - Visit to London Design Festival events.


	Monday 17 September 2012

	10.30-12.00: Visit to Material Lab and Mode Information

Fashion and Design participants

	Material Lab 

Material’s resource studio in London is where architects and designers can explore hundreds of materials, be inspired and get expert advice. There is also an opportunity to see their ‘Made in GB’ exhibition, celebrating the best of British design featuring artisan designers and manufacturers at its award-winning studio in central London.

Going on display at the ‘Made in GB’ event will be a range of innovative surfaces, products and materials from Nothing but Navy, Giles Miller Studio, Daniel Heath Studio, Fay McCaul, Helen Dugdale, Custhom, Emma Britton, James, Graphic Relief, Artwood, Rupert Bevan, Soloman and Wu, Amy Bear, MissPrint, Tactility Factory and Soundtect.

W: http://www.material-lab.co.uk
Mode Information 

Visit to the showroom of Mode Information leading trend, design and colour experts and publication retailers, they also hold the UK license for Pantone, as well as representing the likes of Carlin International, Trend Bible, Fashion Snoops, Mix Trends to name but a few. This visit will also include a Colour Trends Presentation for Autumn Winter 2013-14 / Spring Summer 2014 by Christine Foden, Creative Director, D-cipher, as well as the opportunity to view and purchase the latest fashion and design magazines and trend publications. 
Christine Foden, Creative Director, D-cipher FM
Christine Foden is Creative Director at London-based D-cipher FM, which specializes in fashion and lifestyle trend forecasting for men, women and youth culture.

Formerly the creative mind behind Design Intelligence and Index, Christine is known for her witty, inventive approach and her ability to decode the cutting edge of color, design and style. In addition to world-renowned color and trend publications, D-cipher FM offers specialized consulting in product development, consumer profiles, textiles and graphics. D-cipher FM's Christine Foden and David Macleary are recognized worldwide for their creative expertise and their ability to translate trends to product. In addition to their color and lifestyle forecasts, D-cipher FM is a full-service consulting firm offering specialized assistance in design, product development, consumer profiles, textile, print, pattern and graphics.

W: http://www.modeinfo.com


	12.45: Lunch

	

	14.00-15.30: Master-class with Paul Smith

Fashion and Design participants

	Exclusive meeting with Sir Paul Smith with the chance to ask questions about his globally successful brand and career as one of the UK’s most successful fashion entrepreneurs.

Starting his career in fashion aged 15 with a job as an errand boy in a Nottingham clothing warehouse, his designs for the showroom displays caught the eye of his boss. This led to a position as the factory’s menswear buyer aged just 17. By 1974 his shop had outgrown its premises and moved to Byard Lane, where a Paul Smith outlet remains to this day. By 1976 Paul showed his first menswear collection in Paris under the Paul Smith label. Within 20 years, Sir Paul established himself as the pre-eminent British designer – creating trends not only in fashion but in the wider context of popular culture, combining a love of tradition and the classics with a genuine sense of humour and mischief. Paul Smith is global - the collection is wholesaled to thirty five countries and has fourteen shops in England. Paul Smith shops are found in London, Nottingham, Paris, Milan, New York, Hong Kong, Singapore, Taiwan, the Philippines, Korea, Kuwait, UAE – and over two hundred throughout Japan. Paul remains fully involved in the Japanese business; designing the clothes, choosing the fabrics, approving the shop locations and overseeing every development within the company. Paul Smith also has impressive and diverse showrooms in London, Paris, Milan, New York and Tokyo. Paul Smith continues to be an integral part of the company; he is both designer and chairman. Paul Smith is continually involved in every aspect of the business and as a result, Paul Smith Limited retains a personal touch often lost in companies of a similar size.

W: www.paulsmith.co.uk


	18.00-20.00: Technology Will Save Us Workshop and reception at Tom Dixon

Fashion and Design participants

	A summer’s evening at The Dock, the West London canal-side estate - home to British design studio Tom Dixon and acclaimed restaurant Dock Kitchen. We welcome you to a champagne reception inside a converted wharf with installations from Slovakian designer Nika Zupanc, Dutch creator Piet Hein Eek and Parisian home concept store, Merci. Drinks follow a private workshop from British initiative Technology Will Save Us where you will solder your individual lumiphone to take home. 

W: www.tomdixon.net 



	Free evening!

	

	Tuesday, 18 September 2012

	08.00-19.30: Global Design Forum 

Design Participants

	The Forum will be the design calendar's most enlightening and intensive one-day conference, bringing together the brightest industry leaders, thinkers and makers from around the world. The event is being curated and delivered by the London Design Festival team.

The purpose of the Forum is to demonstrate design's role in creating a more sustainable and prosperous future. We are uniting a star alliance of organisations and talents - from the most dynamic start-ups to the world's most successful brands; from key public sector figures to the most innovative design studios; from social entrepreneurs to cultural pacesetters - to not just exchange ideas but to set the agenda for design's impact on our world.
W: http://www.globaldesignforum.com/programme/ 


	Shoreditch Design Triangle

Optional for Fashion and Design Participants

	The Shoreditch Design Triangle will be taking place again this year as part of the London Design Festival. This promises to be a fantastic event bringing together thirty local galleries, shops, studios, cafés and bars, and with a snazzy new logo for 2012.[image: image1.png]



The event will run from 14th – 23rd September with most venues opening late on Tuesday 18th and there may even be a party or two.

The range of exhibitions in this year’s triangle is more diverse than ever. A Nordic fast food pop-up cafe on Rivington Street, lighting installations at Jaguar Shoes, graphic prints for Uniform Wares, Japanese design in collaboration with Tokyo Bikes, and international art and design exhibitions featuring work by Tord Boontje, Jasper Morrison and Dominic Wilcox are just a few examples. All the venues are within easy walking distance around the Shoreditch Triangle so head East and make a night of it.

W: http://www.designdepartmentstore.com/index.php/2012/08/shoreditch-design-triangle/


	Wednesday, 19 September 2012

	08.00-10.30: RSA session Design Projects, Student Design Awards and Royal Designers for Industry 

	The Royal Designers for Industry is a prestigious 'Who's Who' of leading-edge designers of all disciplines including engineering, graphics and interaction, product and furniture and film design.  The award remains the highest accolade and is conferred to those who have shown sustained excellence.  Only 200 designers may hold the title at any time.
Meet and greet session with group from the Royal Designers for Industry 

http://www.thersa.org/projects/design/rdi/current-royal-designers
The RSA is the Royal Society for the encouragement of Arts, Manufactures and Commerce. Their strapline, 21st century enlightenment, pays tribute to the 18th century founders of the organisation and to the pioneering spirit that inspired them.

At the heart of the RSA's contemporary mission and public debates about the future prospects for the human race is the question: 'Can we go on like this?' Will the ideas and values which transformed our world in the last two centuries be sufficient to find solutions to the challenges we now face or do we need new ways of thinking?

Bringing great ideas to global audiences, cutting across traditional political battle lines, carrying out cutting-edge research and development projects, undertaking practical innovation itself and by mobilising the talents and commitment of its 27,000 strong Fellowship: in this way the RSA is becoming the kind of organisation this century urgently needs.
W: http://www.thersa.org/


	11.15-12.15: 4 Cromwell Place

	Brompton Design District celebrates its fifth anniversary with a new venue – a substantial 19th century townhouse curated by international design consultant Jane Withers, bringing together 12 projects by designers from the UK, Europe and Africa whose focus is people and how we live our everyday lives in changing times; hallmarking curiosity, openness and inventiveness.


4 Cromwell Place and its neighbour No 5 were built in the 1860s and later substantially altered for the wealthy Irish society artist Sir John Lavery (1851-1941). During the Festival, No 4 is temporary home to an eclectic gathering of experimental designers, thinkers and makers whose preoccupation is distilling richness from the everyday. These designers work in different media and materials (from flour and water to code and software) and collaborate across continents.
W: http://www.londondesignfestival.com/events/brompton-design-district-4-cromwell-place


	13.00-14.00: Tour of 100% Design, Will Knight 



	Will Knight, Show Director, 100% Design

Having studied Modern History & Politics at the University of London, William began his career as a researcher / MP’s assistant in the House of Commons. His entry to design came in 1999 when joining the Design Council as Public Affairs Manager, taking on responsibility for government relations, international campaigns and liaison with the design community across the UK and overseas.

William spent six months on secondment to UK Trade & Investment, Australia in 2003, project-managing a 3-city tour of the award winning Great Expectations exhibition that showcased contemporary UK design and innovation.

William joined the London Design Festival Ltd in May 2004; taking on responsibility for growing the overall programme, developing the annual marketing and communication campaign, strategic planning as well as business and stakeholder management. He established a range of new products, systems and strategic partnerships that now define the annual event. 

William was appointed Show Director of 100% Design in February 2012, as ownership of the UK’s leading design exhibition transferred to Media 10. Responsible for the overall development and revival of the show as its staged for the eighteenth time in September 2012, William is the public face and spokesperson for 100% Design.

William has two young children and lives in SE London.

100% Design 

100% Design is the largest and most prestigious single-site design event in the UK.  As one of the world’s most important design trade events, 100% Design is the commercial cornerstone of the annual London Design Festival.

Media 10, the leading independent publishing and events company, took ownership of 100% Design in January 2012. The purchase of the show matched a long-standing commitment to design in the UK alongside knowledge and experience of the design industry stretching back nearly 20 years.

For the new phase of 100% Design has been completely revised; it’ll be defined by four new shows - each with its own dedicated section of the floor plan: 100%Interiors, 100%Office, 100%Kitchen and Bathrooms and 100%Eco Design and Build. A tunnel entrance, an auditorium seating 200 and a dedicated area for international pavilions will also be new for 2012.

The show attracts exhibitors, visitors, designers and press from around the world. For 2012, we anticipate an audience of 40,000 visitors
Optional 100% Design seminars

15.00 - 15.45: L:SN Global presents - Better than Sustainable, 

16.00 -16.45: Design Council presents Design and Economic growth
17.00 – 18.00: Dezeen Live: A live session presented by members of Dezeen and including interviews with designers, reportage from the show and wider festival activities. Each session will end with music from a live DJ.
W: www.100percentdesign.co.uk


	19.00: Private View, Design Junction

Fashion and Design participants

	designjunction’s opening night includes the grand finale of the collaboration between Blueprint and the Finnish Design Institute, commencing in a series of design discussions and debates. This one looks to the future; two Finnish and two British designers, all distinguished practitioners in their own sphere, hammer out their vision for design and how it will contribute to a sustainable future for us all.
This year designjunction welcomesThe Tramshed into the event to create an even more spectacular showcase for design and culture.

Set within the industrial surrounds of a 1960s Sorting Office, the venue offers a spectacular backdrop to showcase the latest cutting-edge design across an impressive 120,000 sq ft space. designjunction will house leading global brands, smaller labels, pop-up shops, large-scale   installations, temporary restaurants, bars and cafes, interactive flash factories, live entertainment, a leading seminar programme and much more.

W: http://thedesignjunction.co.uk/see/#


	20.30: Farewell dinner

	

	Thursday, 20 September 2012

	Participants Leave

	


